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Kellogg USA: Morningstar Farms Veggie Supreme Pizza

Company:
Item ID:
Brand:

- - Product: -

Category:
Sub-Category:

Country:

Launch Type:

Date Published:
Price in US Dollars:
Pack Size:

Package Type:
Package Material:
Storage:

Bar Code:
Distribution Type:

New Product Count:

Product Description

Kellogg USA
10144234
Morningstar Farms

- -Veggie SupremePizza- --—§

with Pepperoni
Reformulation

Meals & Meal Centers
Meal Centers, Pizza &
Pies

USA

New Formulation
Jul-2003

$2.50

11.700z

Tray

Board

Frozen

028989109255

Mass merchandise

0

Momingstar Farms Veggie Supreme Pizza with Pepperoni is now bigger and better tasting. It is
topped with veggie sausage, red and green peppers, veggie pepperoni, and mushrooms.

Ingredients

Crust (enriched, wheat flour [wheat flour, niacin, reduced iron, thiamin, riboflavin, folic acid),
water, partially hydrogenated cottonseed oil, partially hydrogenated soybean oil, whey, leavener
[sodium acid pyrophosphate soybean oil, whey, leavener {sodium acid pyrophosphate, sodium
bicarbonate, cornstarch, calcium sulphate, mono-calcium phosphate], sugar, salt, soybean and/or
cottonseed oil, yeast, natural flavor, triglycerides, artificial flavors, butylated hydroxyanisole
[antioxidant], I-cysteine); sauce: (water, tomato puree, modified corn starch, sugar, salt, corn oil,
spices, onion powder, garlic powder, citric acid, xanthan gum, sodium benzoate, hydrolyzed soy
and corn protein, maltodextrin, sodium bicarbonate, dehydrated red and green bell peppers);
cheese: (partly skim milk, pasteurized milk, whey protein concentrate, bacterial culture, salt,
calcium chloride, microbial enzyme); vegetarian sausage and pepperoni: (textured vegetable
protein [wheat gluten, soy protein concentrate, soy protein isolate, water for hydration], water,
corn oil, partially hydrogenated vegetable oil [soybean and cottonseed oils], egg whites, salt,
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spices, oligo-fructose, maltodextrin, autolyzed yeast extract, cornstarch, lactose, natural and
artificial flavors from non-meat sources, dextrose, hydrolyzed soy protein, corn gluten, and wheat
gluten, potassium chloride, garlic powder, torula yeast, citric acid, cultured whey, carob powder,
paprika extract, wheat maltodextrin, soybean oil, canola oil, malic acid, disodium inosinate,
disodium guanylate, wheat fiber, onion powder, vitamins and minerals (niacinamide, iron [ferrous
. sulfate];-vitamin-B1-{thiamin-mononitrate];-vitamin-B6 {pyridoxine hydrochloride];-vitamin B2
[riboflavin], vitamin B12 [cyanocobalamin]), calcium lactate, red 3 for color, succinic acid,
hickory smoke flavor, hydrolyzed torula and brewers yeast), green pepper, sweet red pepper,
white button mushrooms

Nutrition

Serving size 1/2 pizza (166g), servings per container 2, calories 360, calories from fat 90, total fat

10g, saturated fat 5g, polyunsaturated fat 1.5g, monounsaturated fat 2g, cholesterol 15mg, sodium

760mg, potassium 250mg, total carbohydrates 49g, dietary fiber 3g, sugars 6g, protein 19g,
-vitamin A 10%, vitamin C 6%, calcium 4%, iron 20%

Positioning Claims
Low Fat

Microwaveable
Vegetarian
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Douglas Foods: Simmering Secrets Pizza Sauce

Company: Douglas Foods
Item ID: 10146675
Brand: Simmering Secrets
— Product:. - . _. . Pizza Sauce S —

Category: Sauces & Seasonings

Sub-Category: Cooking Sauces

Country: USA

Launch Type: New Variety/Range
Extension

Date Published: Aug-2003
"Price in US Dollars: $0.34

Pack Size: 8.00floz
Package Type: Jar

Package Material: Glass
Storage: Shelf stable
Bar Code: 836576005039

Distribution Type:  Supermarket

New Product Count: 1

Product Description

Pizza Sauce joins the company's Simmering Secrets line.

Ingredients

Tomato puree (water and tomato paste), garlic, sugar, salt, spices

Nutrition

Serving size 1/4 cup (62g), servings per container 4, calories 30, calories from fat 0, total fat Og,
saturated fat Og, cholesterol Omg, sodium 107mg, total carbohydrate 6g, dictary fiber 1g, sugars
Og, protein 1g, vitamin A 16%, vitamin C 16%, calcium 25, iron 6%

Positioning Claims

All Natural
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Heinz USA/Heinz Frozen Food: Weight Watchers Smart One Spicy Sausage Pizza

Parent Company: Heinz USA

Company: Heinz Frozen Food
Item ID: 10142039
URI—— ] 1 1) . .- Weight Watchers Smart- -

Ones

Product: Spicy Sausage Pizza
Reformulation

Category: Meals & Meal Centers

Sub-Category: Meal Centers, Pizza &
Pies

Country: USA

Launch Type: New Formulation

Date Published: Jul-2003

Price in US Dollars: $2.44

Pack Size: 7410z

Package Type: Flexible

Package Material:  Plastic

Storage: Frozen

Bar Code: 025800000579

Distribution Type:  Supermarket

Product Description

Weight Watchers Smart Ones Spicy Sausage Pizza is now available with an improved crust.

Ingredients

Water, pizza flour (enriched wheat flour [niacin, reduced iron, thiamine mononitrate, riboflavin,
folic acid], malted barley flour, ascorbic acid added as a dough conditioner), cooked Italian
sausage (pork, water, seasoned salt [salt, sugar, spices (including paprika and turmeric), onion,
corn starch, garlic, tricalcium phosphate (free flow agent), oleoresin of paprika, spice extractive],
spices, corn syrup solids, dehydrated onion, hydrolyzed soy protein, hydrolyzed corn torula and
brewer's yeast wheat gluten soy protein, hydrolyzed soy wheat gluten protein, dehydrated garlic,
paprika), reduced fat mozzarella cheese (part-skim milk, cheese cultures, salt, enzymes, vitamin
A palmitate), onions, mushrooms, diced tomatoes (tomatoes, tomato juice, salt, calcium chloride,
citric acid), tomato paste, parmesan cheese (cultured milk, salt, enzymes), enriched semolina
(semolina, niacin, ferrous sulfate, thiamine mononitrate, riboflavin, folic acid), dehydrated
potatoes (potatoes, mono-and diglycerides [soy], and diglycerides, [soy], sodium acid
pyrophosphate, citric acid), contains less than 2% of: yeast, parsley, salt, garlic, dough
conditioners (mono-and diglycerides, diacetyl tartaric ester of mono-and diglycerides, pectin,
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wheat starch, enzymes, salt, calcium sulfate, calcium peroxide, diammonium phosphate, calcium
phosphate), sugar, leavening (sodium aluminum phosphate, sodium bicarbonate), powdered
cellulose, modified cornstarch, soybean oil, olive oil flavor (partially hydrogenated soybean oil,
natural flavor), spices, black pepper, stabilizer (gelatin, corn maltodextrin, soy lecithin, algin,
modified cornstarch, xanthan gum, sodium citrate), red pepper; allergens: milk, soy, wheat

Nutrition

Serving size 1 pizza (210g), servings per container 1, calories 400, calories from fat 90, total fat
10g, saturated fat 4g, polyunsaturated fat 2g, monounsaturated fat 4g, cholesterol 25mg, sodium
760mg, total carbohydrate 56g, dietary fiber 3g, sugars 8g, protein 21g, vitamin A 6%, vitamin C

15%, calcium 15%, iron 4%

Positioning Claims

Low Calorie
Low Fat
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Altria Group/Kraft Foods North America: DiGiorno Three Meat Deep Dish Pizza

Parent Company:
Company:

c—JtemIDzs - -

Brand:
Product:

Category:
" Sub-Category:

Country:
Launch Type:

Date Published:
Price in US Dollars:
Pack Size:

Package Type:
Package Material:
Storage:

Bar Code:
Distribution Type:
New Product Count:

Product Description

Altria Group

Kraft Foods North
America

10140952 -

DiGiomo

Three Meat Deep Dish
Pizza

Meals & Meal Centers
Meal Centers, Pizza &
Pies

USA

New Variety/Range
Extension

Jun-2003

$7.49

34.200z

Tray

Metal

Frozen

071921005528
Supermarket

1

DiGiorno Three Meat Deep Dish Pizza is now available. This pizza has a deep dish crust and is
topped with pepperoni, sausage, and beef.

Ingredients

Water, shredded low-moisture part-skim mozzarella cheese (part-skim milk, cheese culture, salt
enzymes), wheat flour, tomato paste, pepperoni (pork, beef, salt, contains 2% or less of pork
stock, spices, dextrose, lactic acid starter culture, paprika, natural smoke flavor, oleoresin paprika,
sodium ascorbate, sodium nitrite, flavoring, BHA, BHT, citric acid), cooked seasoned pizza
topping (sausage [pork, spices, water, salt, sugar, sodium phosphate, paprika, caramel color,
flavoring, BHA, BHT, citric acid], water, textured vegetable protein [soy protein concentrate,
caramel color], cooked in pork fat or beef fat or vegetable oil), cooked beef pizza topping (beef,
water, textured vegetable protein [soy protein concentrate, caramel color], dehydrated potatoes
with sodium phosphates, salt, hydrolyzed com, soy and wheat protein, corn syrup solids,
maltodextrin, spice, grill flavor from partially hydrogenated soybean and cottonseed oil, garlic
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powder, modified corn starch, cooked in pork fat or beef fat or vegetable oil), contains less than
2% of partially hydrogenated soybean and cottonseed oil, sugar, corn oil, wheat gluten, salt,
soybean oil, wheat starch, yeast, spice, sodium bicarbonate, sodium stearoyl, lactylate, sodium
aluminum phosphate, monoglycerides, calcium propionate (preservative), sodium pyrophosphate,
carlica, starch, calcium phosphate, malted barley flour, ascorbic acid, soy lecithin, natural flavor,
beta carotene (color). .

Nutrition

Serving size 1/8 pizza (121g), servings per container 8, calories 300, calories from fat 150, total
fat 16g, saturated fat 7g, cholesterol 30mg, sodium 750mg, total carbohydrate 25g, dietary fiber
2g, sugars 4g, protein 13g, vitamin A 4%, vitamin C 0%, calcium 20%, iron 6%
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Altria Group/Kraft Foods North America: TombStone Double Top Hulk 2-Pack
Pizza

Company: Kraft Pizza
Item ID: 10140833
..Brand: .. . _.._. . _ TombStoneDouble Top.

Product: Hulk 2-Pack Pepperoni
Pizza

Category: Meals & Meal Centers

Sub-Category: Meal Centers, Pizza &

: Pies

Country: USA

Launch Type: New Variety/Range
Extension

Date Published: Jun-2003
Price in US Dollars: $7.99

Pack Size: 53.680z
Package Type: Carton
Package Material:  Board
Storage: Frozen

Bar Code: 071921013738

Distribution Type:  Supermarket
New Product Count: |

Product Description

Featuring "More Cheese In Every Bite than its original pizza," TombStone Double Top Hulk 2-
Pack Pepperoni Pizza makes its debut. Packaging features The HULK.

Ingredients

Shredded low-moisture part-skim mozzarella cheese (part-skim milk, cheese culture, salt,
enzymes), water, wheat flour, pepperoni (pork, beef, salt, contains 2% or less of pork stock,
spices, dextrose, lactic acid starter culture, oleoresin of paprika, flavorings, sodium ascorbate,
sodium nitrite, BHA, BHT, citric acid; may also contain paprika, smoke flavoring), tomato paste,
contains less than 2% or com oil, partially hydrogenated soybean and cottonseed oil, sugar, salt,
food starch-modified, yeast, spices, garlic, 1-glutamic acid, citric acid, soy lecithin, natural flavor,
beta carotene (color)

Nutrition
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Serving size 1/5 pizza (152g), servings per container 10, calories 410, calories from fat 210, total
fat 23g, saturated fat 11g, cholesterol 55mg, sodium 960mg, total carbohydrate 31g, dietary fiber
3g, sugars 5g, protein 19g, vitamin A 10%, vitamin C 0%, calcium 30%, iron 10%
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Reggio’s Pizza: Reggio’s Sausage & Mushroom Chicago Style Pizza

Company: Reggio's Pizza
Item ID: 10140495
Brand: Reggio's ‘
. Product: . .. Sausage & Mushroom. . — FO
_ Chicago Style Pizza
Category: Meals & Meal Centers
Sub-Category: Meal Centers, Pizza &
Pies
Country: USA
Launch Type: New Variety/Range
Extension
Date Published: Jun-2003
Price in US Dollars: $2:40
Pack Size: 8.500z
Package Type: Flexible
Package Material:  Plastic
Storage: Frozen
Bar Code: 043098563019

Distribution Type:  Supermarket
New Product Count: |

Product Description

The company now offers Premium Sausage & Mushroom Chicago Style Pizza. This pizza has a
famous butter crust and microwaves in five minutes.

Ingredients

Crust: (wheat flour, (malted barley flour) niacin, iron, thiamin mononitrate, riboflavin, folic acid),
water, soybean oil, salt, yeast, sugar, eggshade color (water, FD&C yellow 5&6, citric acid,
sodium benzoate); mozzarella cheese (pasteurized part-skim milk, cheese cultures, salt, enzymes),
sausage (pork, spices, water, salt, com syrup solids, garlic, paprika, autolyzed yeast extract, sugar,
lactic acid, flavorings, disodium inosinate, disodium guanylate), sauce: (tomato puree, water,
spices, salt, sugar), mushrooms (mushrooms, water, salt, citric acid)

Nutrition
Serving size 1/2 pizza (120g), servings per container 2, calories 280, calories from fat 90, total fat

10g, saturated fat 3.5g, cholesterol 25mg, sodium 560mg, total carbohydrate 34g, dietary fiber 2g,
sugars 2g, protein 14g, vitamin A 6%, vitamin C 4%, calcium 15%, iron 15%
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The Schwan Food Company: Schwan’s Roasted Garlic Chicken Self-rising Pizza

Company: The Schwan Food
Company

Item ID: 10135920

Brand: _ . . _Schwan's __ __ ...

Product: Roasted Garlic Chicken
Self-Rising Pizza

Category: Meals & Meal Centers

Sub-Category: Meal Centers, Pizza &
Pies

Country: USA

Launch Type: New Variety/Range
Extension

Date Published: Apr-2003

Price in US Dollars: $3.99

Pack Size: 10.400z

Package Type: Flexible

Package Material: Plastic

Storage: Frozen

Bar Code: 634779

Distribution Type:  Internet/Mail Order
New Product Count: 1

Product Description

Roasted Garlic Chicken Self-Rising Pizza joins the Schwan's label. Made with 100% real cheese,
the product is described as pizza crust topped with white meat chicken, cheese, white sauce, and

roasted garlic. Within 19 to 22 minutes, the pizza is ready to serve. It is available on the Internet
for $3.99.

Ingredients

Crust:enriched flour (wheat flour, malted barley flour, niacin, iron, thiamine mononitrate,
riboflavin, folic acid), water, cornmeal; contains 2 percent or less of: yeast, olive oil, vegetable
shortening (partially hydrogenated soybean oil with natural flavor and beta carotene), salt, sugar,
dough conditioner (diacety! tartaric acid ester of mono and diglycerides, wheat gluten, sugar,
dextrose, wheat flour, guar gum, active malt flour, calcium pyrophosphate, soy lecithin, ascorbic
acid, enzyme); topping: precooked chicken breast with rib meat, low moisture mozzarella cheese
(pasteurized milk, cheese cultures, salt, enzymes), water, garlic sauce mix {maltodextrin, nonfat
dry milk, partially hydrogenated soybean oil, modified food starch, natural butter flavor
(maltodextrin, natural butter flavor), garlic, salt, hydrolyzed com protein, sodium caseinate,

© M INT e L Reproduction or photacopying prohibited without express permission 87

www.mintel.com



Appendix: New Product Developments Pizza

U.S. consumer intelligence, October 2003

silicon dioxide], roasted garlic (garlic, oil, natural flavor); contains 1 percent or less of: asiago

cheese (cultured pasteurized milk, cheese cultures, salt, enzymes), rosemary; contains milk, soy,
wheat

Nutrition
—Servmgmze 1/2plzza, Séfvings per container 2, calories 370, calories from fat 110, total fat 12g,

saturated fat 4g, cholesterol 30mg, sodium 860mg, total carbohydrate 49g, dietary fiber 3g, sugars
4g, protein 17g, vitamin A 0%, vitamin C 0%, calcium 15%, iron 15%
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Altria Group/Kraft Foods North America: Jack’s Pepperoni & Sausage Pizza

Parent Company: Altria Group
Company: Kraft Foods North

America
Item ID: . 10137613
Brand: Jack's
Product: Pepperoni & Sausage

" Pizza
Category: Meals & Meal Centers
Sub-Category: Meal Centers, Pizza &
_ Pies

Country: USA
Launch Type: New Variety/Range

Extension
Date Published: May-2003
Price in US Dollars: $3.99 IR B
Pack Size: 487.00g e advantage, by providing the highest quality
Package Type: Tray conten, the most thoughtful analysis and the
Package Material:  Board widest cover
Storage: Frozen
Bar Ceode: 074653004067
Distribution Type: = Supermarket
Distribution: National
New Product Count: 1

Product Description

consumer intelligenc

Jack's Sausage and Pepperoni Pizza is now available. The packaging features various
Nickelodeon cartoon characters to promote its Sleepover Jam 2003 sweepstakes. The 487g pizza
is available in supermarkets for $3.99.

Ingredients

Pizza

Water, shredded low-moisture part-skim mozzarella cheese (part-skim milk, cheese culture, salt,
enzymes), wheat flour, tomato paste, pepperoni (pork, beef; salt, contains 2% or less of pork
stock, dextrose, spices, lactic acid starter culture, paprika, natural smoke flavor, oleoresin of
paprika, sodium ascorbate, sodium nitrate, BHA, BHT, citri

topping (pork, water, beef, textured vegetable protei

¢ acid), cooked seasoned pizza
'P;iruhcd by

Say-poalcimgenacentrate, caramel color],

spices, salt, caramel color, BHA, BHT, citric acid; cHiKsfT"S8¥k or beef fat or vegetable oil),

contains less than 2% of soybean oil, sugar, salt, whmmmrch-modiﬁed, yeast, spices, garlic,
citric acid, malted barley flour, I-cysteine fax: 312 932 0469
e-mail: info@mintel.com

@tmtet Or

The statistics i this report are the latest 4
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Nutrition

Serving size 1/4 pizza (122g), servings per container 4, calories 300, calories from fat 140, total
fat 15g, saturated fat 7g, cholesterol 35mg, sodium 670mg, total carbohydrate 29g, dlctary fiber
. .28, sugars 4g, protein 14g, vitamin A 8%, vitamin C 2%, calcium 20%, iron 6%...
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Amy’s Kitchen: Amy’s Kitchen Rice Crust Cheese Pizza

Product Description

Company: Amy's Kitchen

Item ID: 10131098

Brand: Amy's Kitchen _

.- Products- - ... —.._Rice-Crust.Cheese. Pizza - 4
Category: Meals & Meal Centers
Sub-Category: Meal Centers, Pizza &
Pies
Country: USA
Launch Type: New Variety/Range
Extension

Date Published: Mar-2003

Price in US Dollars: $4.99

Pack Size: 13.000z

Package Type: Flexible

Package Material: Plastic

Storage: Frozen

Bar Code: 042272001002

Distribution Type:  Supermarket, Health food
' store

New Product Count: 1

The company introduces its newest product, Rice Crust Cheese Pizza. It is certified organic and
contains no preservatives or chemical additives. It is available for $4.99 in supermarkets and

health food stores.

Ingredients

Part skim mozzarella cheese (without animal enzymes or rennet), organic rice flour, organic
tomato puree, filtered water, organic sunflower seed meal, organic tapioca flour, organic potatoes,
organic extract virgin olive oil, honey, sea salt, organic red onions, yeast, soy lecithin, spices,
organic garlic; contains milk, sunflower seeds, soy

Nutrition

Serving size 1/3 pizza, calories 300, calories from fat 130, total fat 14g, saturated fat 4g,
cholesterol 15mg, sodium 590mg, carbohydrate 31g, dietary fiber 2g, sugars 5g, protein 11g
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Positioning Claims

No Additives/Preservatives

Organic
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APPENDIX: RESEARCH METHODOLOGY

Mintel International Group, Ltd is an independent market analysis company. Mintel prides itself
on supplying objective information on a whole range of markets and marketing issues.

Miritel was founided in T976 and has a long-established reputation as a leading publisher of “oft-
the-shelf” market information. Mintel has achieved “Superbrand” status in the UK, and is widely
and regularly quoted in both national and specialist press.

There are three main sources of information and research stages used in the compilation of
Mintel reports:

¢ Exclusive consumer research is commissioned by Mintel for individual reports, and non-
exclusive large-scale surveys are also drawn upon extensively
Trade interviews, both formal and informal, are conducted with relevant industry players
Mintel ’s exclusive market size and economic databases are utilized; these have been
developed by our team of statisticians and based on government and business data:

Reports are written and managed by analysts who are specialists in specific markets, or in their
own fields.

CONSUMER RESEARCH

Mintel commissions exclusive and original quantitative consumer research—especially for the
reports. Mintel invests a considerable sum each year in consumer research. The Mintel report
purchaser benefits as the price of an individual report is less than the cost of the original research
alone. The research brings an up-to-date and unique insight into important topical issues.

Consumer research is conducted amongst a nationally representative sample of adults. Surveys
are conducted by specialist survey research firms and typically include:

ICR Surveys: Telephone omnibus survey (EXCEL)
~ Results of these surveys are only available in Mintel reports.
In addition and as appropriate, Mintel reports draw on:

Simmons Research  National Consumer Survey surveys using each of the three surveys
covering “Households,” “Teens,” and “Kids.”
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Sampling & Weighting

IC@ ICR Surveys EXCEL

.. EXCEL is a national, twice-weekly, consumer telephone omnibus service.

With the assistance of Computer-Assisted Telephone Interviewing (CATI), interviewers contact,

screen, and interview a nationally representative sample of adults, using a questionnaire prepared
by Mintel.

In each EXCEL survey, at least 1,000 telephone interviews are conducted with males and
females, 18 years of age or older living in telephone households located in the continental U.S.
These interviews are quota-sampled so that one half of the respondents are males and one half are
females. The sample for each EXCEL is a computer-generated, fully replicated, stratified, single-
stage random-digit dialing (RDD) sample of telephone households.

Within each sample houschold, one adult respondent is randomly selected using a computerized
‘procedure based on the Most Recent Birthday Method of respondent selection (i.e., May I please
speak to the Male/Female, 18 years of age or older, living in this household who had the most
recent birthday?). Interviewing for each EXCEL survey is conducted over a five-day period
encompassing both weekdays and weekends.

Each EXCEL survey is weighted to provide nationally representative and projectable estimates of
the adult population. The weighting process takes into account the disproportionate probabilities
of household selection due to the number of separate telephone lines and the probability
associated with the random selection of an individual household member. Following the

application of weights, the sample is post-stratified and balanced by key demographics such as
age, sex, region and education.

If you would like more information on the sample weighting procedure used for the EXCEL
survey please contact Mintel.
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Simmons National Consumer Surveys “Households,” “Teens” & “Kids”

Mintel reports frequently draw on the Simmons National Consumer Surveys, and may include
data from its surveys of “Households,” “Teens,” “Kids,” & “Hispanics”

The Simmons National Consumer Study (NCS) is a comprehensive survey of adult (18+ years of
age) American consumers. It provides single-source measurement of major media, products,
services, and in-depth consumer demographic and lifestyle/psychographic characteristics.

20,000 Adults 18+

Single-phase data collection — media, product and consumer behavior data collected through a
self-administered survey booklet

Survey placed in the home via phone contact

Upfront incentive/sweepstakes offer

All household members participate by completing their own personal booklets

Principal shopper completes one Household Survey

Conducted twice each year — Spring & Fall

Released twice each year — Spring & Fall reports

Ability to look at full-year and six-month data

¢ & 6 & o o o

The samples for the Kids and Teens Studies are taken from the same households participating in
the adult study. The Kids and Teens Studies provide in-depth insight into these consumer
segments to understand their affect on the marketplace, and how and where to reach them.

2,500 Teens 12-17 and 2,600 Kids 6-11

Both samples gathered from within NCS participating households

Upfront incentive/sweepstakes offer

All teens or kids in household participate by completing their own personal booklets
Conducted twice each year — Spring & Fall

Released twice each year — Spring & Fall reports
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